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1.  Invitation to provide a proposal 
This document and its appendices constitute a Request for Proposal (RFP) issued by EIT Food IVZW for a 

potential procurement of services (via framework agreement) in three areas: Media Strategy & Relations, 

Brand Management and Digital Marketing.   

With this RFP, EIT Food provides information so that the Tenderer shall understand EIT Food’s requirements 

and scope for the service intended in order to provide a suitable proposal.   

The submitted tender should be clear and comprehensive so that EIT Food is able to have a clear 

understanding about the tenderer, their ways of working with clients, their suggested expertise and 

services, and their delivery capacity in order to make an informed decision.  

2.  Overview of EIT Food 
EIT Food is Europe’s leading food innovation initiative, working to make the food system more sustainable, 

healthy and trusted.   

We need to future proof our food. So, we are on a mission to build an inclusive and innovative community 

where the consumer is actively involved.  

We believe that we are all responsible for, and connected to, the food that we eat so we all need to work 

together to improve it. We are building a unique network of diverse partners that provide a holistic view of 

the food value chain, including key industry players, agrifood startups, research centres and universities 

from across Europe, all working together to deliver an innovative and entrepreneurial food sector.  
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Please find more information on our organisation in Appendix 5 of this RFP. 

3.  General Instructions   
In this RFP, the tenderer means the company submitting the completed tender document.   

The tenderer can bid for all or some of the work packages described in appendices 2, 3 and 4 in relation to 

each of the three areas, depending on their area of expertise and delivery capacity.  

It is important to consider that all these services need to be delivered in parallel,  with a particular high-

intensity focus from July 2020- end December 2020, so the tenderer should consider their realistic delivery 

capacity when evaluating which work packages to apply for. As the outcome of this RFP will be a framework 

agreement, there is potential to extend beyond 2020 for one year, up to three times. As the magnitude of 

future funding and timing of receipt of funding from EIT is not guaranteed as such, a possible extension will 

depend, amongst other, on these factors. 

EIT Food IVZW is under no obligation to offer a minimum value of services to any tenderer. 

The tenderer will be selected based on the Evaluation Methodology and Criteria indicated in 5.8.    

The RFP is open to parties who can do the complete work inhouse or parties who form a consortium of 

agencies. In case of a consortium of agencies tenderer needs to indicate who the main contractor is for the 

full work. EIT Food will sign the Contract with the main contractor and the main contractor will be 

responsible for the timely delivery of the full scope of work by the different parties, as agreed upon. 

Disclaimer: This RFP is not to be construed in any way as an offer to contract with your organisation. 

The outcome of this RFP will be to conclude a single-supplier framework agreement, with one or several 

agencies, for the remainder of 2020 (from date of signature until 31 December 2020 following EIT’ funding 

cycle and grant agreement for calendar year 2020), with the possibility to extend for 1 year, up to a 

maximum of 3 times (until 2023). 
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4.  TERMS OF REFERENCE (ToR) 

4.1  Communication challenge 

EIT Food wants to reach and engage 100Mln people in the next 5 years - and so far, we have digitally 

engaged just over 350,000 so we still have a long-way to go.  

We are at a stage where EIT Food and its work is relatively unknown by the majority of its identified target 

groups. EIT Food has a large stakeholder field and is active in a large number of countries. Our scope of 

activities is very broad and EIT Food is struggling with what to stretch where. EIT Food has two umbrella 

brands, EIT Food as its corporate brand and FoodUnfolded® as its public-facing brand. The EIT Food brand 

is a sub-brand of the EIT brand and must strictly align with the EIT brand guidelines in all its communication. 

What we are lacking (internally and externally) is an embedded brand purpose, values, promises, 

positioning, and identity. EIT Food is active in many fields with a small employee base and, as a result, our 

resources are spread thin. Key building-blocks such as brand messaging, media strategy & messaging, 

communication playbooks & toolkits, press relations, influencer outreach, data-driven monitoring & 

optimisation, paid media management, long-form opinion pieces, whitepapers, thought-leadership and 

other more targeted content for professional audiences etc. are either missing or need updating, organising 

and distilling. We have the knowledge, but not the time to harvest the knowledge to inform our day-to-day 

communication activities.  

4.2  Objective of this assignment 

EIT Food is opening a Request for Proposals (RFP) for a potential procurement of services in three areas: 

PR & Media Strategy & Relations, Brand Management and Digital Marketing (content & social) with the aim 

of:  

• Building EIT Food’s visibility and credibility as the leading EU Food Innovation Initiative with below-

mentioned target groups  

• Building media awareness and interest in EIT Food and EIT Food’s activities, resulting in actual 

media coverage and media actively reaching out to EIT Food  

• Building relationship management with the media within EIT Food  

• Building a recognised strong & trusted brand that colleagues and our internal and external 

stakeholders believe in and advocate for creating a strong brand identity and necessary sub-

brands/brand hierarchy across the different EIT Food business areas and local regions  

• Mobilising credible and relevant ‘changemakers’ so they become our ambassadors: borrowing & 

amplifying their voices to make our content work harder, travel further and help us reach & 

engage 100 million people  

• Delivering on a recently finalised data-driven content & social strategy that is hyper-targeted at 

our changemaker audiences and tells a brand story that engages and benefits all 

• Developing the building-blocks and structures needed to support different EIT Food business areas 

and local regions to communicate in the right way within a decentralised marketing ecosystem.   
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The selected agencies will need to work in close cooperation with each other and with the communication 

team of EIT Food and be able to coordinate different internal stakeholders from across the organisation to 

extract the relevant information needed to successfully deliver these services.   

We are looking for an agency/agencies who can act as an extension to our small team to accelerate our 

impact and free up our limited resources.   

4.3  Scope of the work 

Timeframe 01 

Delivery of below-indicated activities: before end of December 2020. There is potential to expand on this 

scope of work beyond end of December 2020, depending on the success of the delivered work packages 

described in the RFP.  

Activities included in the scope of the work 02 

As mentioned, we are looking for support in three areas: PR & Media Strategy & Relations, Brand 

Management and Digital Marketing (content & social). A lot of this work will be happening in parallel 

throughout 2020, so it is important to consider delivery capacity when applying for all or some of the 

services.   

It is also important to note that EIT Food is looking to front-end the content production requirement for 

2021 into 2020 to provide us with maximum flexibility and make best use of resources in 2020. This will 

mean that the selected agency or agencies will need to ‘batch produce’ any relevant content for 2021 and 

create the outline 2021 plans in the 2020 period to allow EIT Food to use sufficient content as required in 

the following year e.g. for quarterly campaigns. 

PR & Media Strategy & Relations 03 

• Develop media relations strategy (3-year period) with an express implementation plan for 

Q3&Q4 of 2020 that coordinates with the 4 EIT Food business areas (Education, Business 

Creation, Innovation and Public Engagement)  

• Develop & manage media relations for EIT Food:   

o Build database of relevant media for EIT Food (tier 1-2-3) within the EIT Food CRM 

system) 

o Develop a strong relationship with certain key journalists as identified in the media 

strategy work 

o Act as the in-house media relations team to support business in engaging key media 

stakeholders 
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o Generate interview opportunities, interview preparation including media brief & pre-

interview training 

o Pitch the right stories from across the organisation to the right journalists (EIT Food 

covers education, business creation, innovation and public engagement) 

• Develop the EIT Food media kit, elevator pitches, company backgrounders  

• Drafting of press releases, statements, talking points, translation (according to the strategy 

work)  

• Ongoing strategic guidance on when and how to distribute EIT Food news to the right media, 

when and where to advertise   

• Ensure relevant journalists attend EIT Food’s key activities & events  

• Coordinate with the different EIT Food business areas & local teams to extract and curate the 

right stories/facts/data and pitch to the most relevant journalists for each of the 4 business 

areas & 5 regional offices  

• Write & distribute Press Releases in coordination with the EIT Food communications team and 

relevant stakeholders across the business (e.g to gather quotes from senior managers or find the 

right data to feed into the story)  

• Propose and implement campaigns to position EIT Food as the authority on development of 

consumer trust in the food system. Results of EIT Food’s flagship projects TrustTracker and 

Citizen Participation Forum are a qualitative and quantitative research (annual, across Europe) of 

the development of consumer trust in Food in Europe. It will therefore be important to drive 

interest in and knowledge of the research and report. Future aim: when media and organisations 

talk about consumer trust in food, they use results/data from our research to validate their 

points. Note that, if possible, these campaigns should be batch-created to cover the remainder 

of 2020 and throughout 2021.  

• Track and report on media activity, benchmarking and showcasing how the media strategy is 

helping EIT Food appear in more tier 1, 2 and 3 media (EIT Food is working with Meltwater to 

track media activities).  

• Regular weekly progress and update calls/workshops with relevant EIT Food teams. 

Brand Management 04 

• Deliver a brand articulation and growth strategy (3-year period) that establishes EIT Food as a 

well-recognised and leading European/global brand on a mission to transform the food system  

• Establish and embed brand purpose, values, promises, positioning, and identity into our 

organisation across 4 business areas, 5 regional offices and the wider Partner Community. This 

should include an internal communication brand strategy that activates colleagues and partners 

to becoming EIT Food brand ambassadors.  

• Coordinate with the multiple teams to ensure this brand work is representative of the 

organisation as a whole and is picked up by everyone across the matrix organisation   
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• Develop/redefine EIT Food’s proposition & brand narrative, including brand hierarchy for 

different business areas and regional offices   

• Build a brand house for EIT Food (FoodUnfolded ® umbrella vs EIT Food)  

• Draft EIT Food’s stance and messaging for each of EIT Food’s focus areas (sustainable 

agriculture, alternative proteins, sustainable aquaculture, circular food systems, targeted 

nutrition, digital transformation of traceability) – Develop a reference document so that all EIT 

Food colleagues have our positioning and messaging as required in these areas  

• Review, update/redevelop and organise all existing brand & strategy assets in collaboration with 

the EIT Food business areas and local teams, including delivery of an overarching EIT Food brand 

playbook   

• Collaborate with the brand & content team to ensure this brand work is in line with the 

development of content & social playbooks  

• Lay the groundwork for 1 or 2 big brand guerrilla campaigns to be run in Q4 of 2020 and ready 

to launch in Q1 of 2021: high impact, high exposure in relevant areas and regions  

• Develop & implement a brand activation plan in coordination with the content & social 

team/agency, to cover the remainder of 2020 and throughout 2021  

• Propose and implement campaigns to position EIT Food as the authority on development of 

consumer trust in the food system. Results of EIT Food’s flagship projects TrustTracker and 

Citizen Participation Forum are a qualitative and quantitative research (annual, across Europe) of 

the development of consumer trust in Food in Europe. These activities will be important in 

underpinning our trusted brand reputation and will therefore require specific and focused brand 

activity. Note that, if possible, these campaigns should be batch-created to cover the remainder 

of 2020 and throughout 2021.  

• Regular weekly progress and update calls/workshops with relevant EIT Food teams.  

Digital Marketing (content & social) 05 

• Ongoing development of our content and social media playbooks and partner and supplier 

guides (delivered as part of existing Content & Social Strategy) based on continual data and 

insights and in coordination with the brand and media work.   

• Toolkit hub: Development of a simple online hub to host these guides in a way that is easy to 

access by all required stakeholders (internal and external)  

• Branded content production: Set-up, ideation and creation of quarterly themed/branded 

campaigns, to cover the remainder of 2021 (minimum of 3) and throughout 2021, with a focus 

on batch-creation. These campaigns will need to include production & planning, 

shooting/animation, editing, post-production   

• Account Management, incl. ongoing content & social strategic support & consultancy + data 

reporting to show impact, weekly calls, development of recommendations for action based on 

the data & reporting, monthly & quarterly analysis & report curation to share with whole 

organisation, creative guidance, enquiry support (eg. Digital best practices), project 
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management & continuous monitoring to ensure budget compliance, orchestration of marketing 

activities for maximal communication effects   

• Annual strategy review: Deep-dive analysis, full-review of the year, full review of the insights, 

evolving the strategy to include an updated implementation plan for 2021, Exec deck 

summarising findings & recommendations  

• Social media weekly content creation & scheduling, incl.: Bi-weekly inbox management for 

requests from colleagues & partners (some strategic guidance will be needed), calendar creation 

& management in accordance with strategy, Weekly updates on content & calendar copywriting 

& scheduling:   

o 3 LinkedIn posts/week  

o 3 FB posts/week  

o 14 Tweets/week (3 manual with tagging)  

• Community management & influencer outreach incl.: Weekly Influencer outreach/engagement 

from changemaker list/Derivation of multipliers from changemaker list, weekly responding to 

replies/comments, List management  

• Social listening: set-up, inclusion of EIT Food themes, reactive content, changemaker research, 

trend analysis, systems usage, weekly insights sharing to inform content calendar  

• Paid media management: Running digital marketing campaigns across most relevant channels 

(e.g. Fb, LinkedIn, Google, YouTube, Spotify, Apple…), Development of clear media strategy for 

each campaign, Setting up advertising, Budget management, Weekly updates, Monthly paid 

reporting, Tracking management & setting up of necessary UTMs/Pixels, Paid administration, Bid 

management, Paid media consultancy, Developing content campaigns and ideas / new format 

innovation updates, Targeting research, Advert bidding and performance management    

• Copywriting / multi-asset content for website: blogs, articles, press releases, infographics, on-

page widget creation, reactive support or campaign support; batch-creation of evergreen multi-

asset content to support branded campaigns through 2020, 2021 and beyond.  

• Video/animation: Ongoing delivery of video or animation assets to support brand storytelling, 

thematic campaigns and web & social media content through 2020, 2021, and beyond. This will 

need to include a minimum of 6 themed videos that demonstrate EIT Food’s activities and 

impact across our key thematic areas. Support and guidance may also be needed for our 

Business Creation team to deliver a series of on-location videos explaining the stories of 

members of our startup community (similar to 

https://twitter.com/EIT_Food/status/1255058281237819392) – note that if required, the 

production of these Business Creation videos will come from a separate budget.  

• Content management incl. management contact point, calendar creation and liaison, planning & 

management, production management activity (e.g contacting relevant stakeholders/experts, 

logistics, liaising between different departments, organising interviews etc.)  

• Technical SEO Support: Full technical analysis of EIT Main website, Technical recommendations 

audit / bad link triage, General Google and major search update reviews, Crawl analysis, Load 

speeds, mobile optimisation and page efficiency monitoring. Implementation of any 

https://twitter.com/EIT_Food/status/1255058281237819392
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recommendations for improvement would need to be made in partnership with EIT Food’s 

existing web agency.  

• On page SEO Support: Keyword analysis and density checks, Meta description evolution, Key 

Landing Page Copy Reviews, Keyword reports for future blog updates, Page copy analysis and 

evolution, H1, H2 and H3 Tag review and updates, URL Checking and adaptation, Page 

description monitoring and evolution, Image tagging optimisation, developer liaison and briefing, 

Ongoing SEO check-ups & follow-up. Implementation of any recommendations for improvement 

would need to be made in partnership with EIT Food’s existing web agency.   

• Backlinking activity: Backlinking editorial support, Link research and DA Analysis, Analysis, Link 

negotiation and agreement 

Target Groups 06 

Brand and Digital Marketing target groups   

EIT Food is looking to nurture and leverage changemakers’ belief in the brand, transforming them into EIT 

Food ambassadors so they help us reach & engage 100 million people, increase trust in our brand & 

increase desire for our portfolio of activities.   

We have a wide range of stakeholder groups, but within these groups, we want to focus on those who have 

the credibility, relevance and influence/potential influence to talk about our key focus areas and drive 

change - people, organisations and platforms who have the influence and credibility to get our voice across 

to a wider audience.  

Please note: EIT Food needs to reach 100 million consumers by the end of 2024. EIT Food’s consumer brand 

is FoodUnfolded®. This brief is not focusing on consumers, but in the course of the assignment, some 

consumer campaigning could become part of the work.   

This assignment focuses on the following target groups as priority: 

Engaged consumers   

• Activists  

• Looking to make a difference, but unsure how  

• Looking for someone to trust in the food debate   

➢ We want to inspire & educate   

Learners 

• Elite young minds  

• Looking to develop skills to make an impact  

• Looking to take their first step towards entrepreneurship  

• Students who could be interested in our Education offering  
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➢ We want to inspire & educate 

Food professionals   

• Scientific institutions and industry players inside & outside the EIT Food community:  

• Academics, researchers, scientists   

• Executives/professionals  

• Agri-food scaleups with potential  

➢ We want to discuss food innovation & our focus areas 

Policy-makers 

• EU institutions and other international organisations  

• National, regional and local governments and agencies  

• R&I Partnerships, Foundations, NGOs  

• Producer (farmers, manufacturers, retailers) and consumer organisations (EU/national)  

• International Organisation and bodies  

• National Consumer Organisations  

➢ We want to discuss food innovation & our focus areas 

Business owners/Entrepreneurs 

• From farmers to SME owners  

• Health & Sustainability sectors  

• Innovative entrepreneurs who could be interested in our Business Creation offering   

➢ We want to discuss food innovation & our focus areas 

 

PR & Media Target Groups 

 

• Digital and print  

• EU press, national press and local press  

• Brussels media  

• B2B media  

Tier one-two-three media within these groups to be identified as part of the assignment.  

 

Though we want to raise our profile across Europe, EIT Food would like to focus on the countries where 

we have a regional office:  
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• Belgium  

• Poland  

• Spain  

• Germany  

• UK  

• France 

• Italy 

• Netherlands  

• Sweden 

Languages: English, French, Dutch, Polish, Spanish, German. 

5.  PROPOSAL PROCESS 

5.1  Participation   

Participation in this RFP is open to all service providers and consortiums with specific expertise in the 

requested areas.     
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5.2  Submission of proposal   

 Date 

Publication of request for proposals 8 May 2020 

Deadline for requesting clarifications 25 May 2020, 17.00 CET 

Deadline for submitting proposals 8 June 2020, 12.00 CET 

Deadline for notification of shortlisting 19 June 2020 

Pitching sessions 22-26 June 2020 

Intended date of notification of award   29 June 2020 

Intended date of contract signature 10 July 2020 

 

After the above-mentioned deadline of submission, EIT Food will not accept any proposals coming in.  

From the received proposals EIT Food will shortlist maximum 3 proposals per work package. The following 

week the shortlisted agencies are expected to deliver an online pitch to EIT Food.  

EIT Food retains the right at any moment of the process to stop the RFP process if required. This RFP is not 

to be construed in any way as an offer to contract with your organisation.  

The tenderer will not disclose the terms of their RFP to any third party.  The tenderer must not 

communicate with any other personnel of EIT Food regarding this RFP. All information supplied in 

connection with the RFP regarding EIT Food as a result of this tender process shall be treated as confidential 

and shall not be disclosed to any third party.  Likewise, all information not in the public domain and included 

in the tenderer’s proposal will be treated in confidence by EIT Food. 

5.3  Validity of the proposals 

Tenderers are bound by their proposals for 120 days after the deadline for submitting proposals provided 

in 5.2 or until they have been notified of non-award.   

The selected winner must maintain its proposal for a further 60 days to close the Contract.  

Proposals not following the instructions of this Request for Proposal can be rejected by EIT Food.   
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5.4  Requests for additional information or clarification 

In case the tenderers require additional information or clarifications, these should be addressed to the 

email indicated below.   

For reasons of transparency and to be fair to all, communication between EIT Food and tenderers in 

relation to this RFP is only possible in writing. Answers will be published on the EIT Food website.  

Requesting clarifications on the RFP process should be addressed to the email: 

procurement@eitfood.eu   

Clarification emails should include a subject header in the following format: “EIT Food RFP Ref. 

1/2020/OT/EITFOODCOMMS, Request for Clarification, Company Name”.  

Requests for clarification should be submitted to the designated email address by the date and time of 

the deadline provided in 5.2.  

For reasons of transparency and to be fair to all, we will not be accepting questions on this RFP via any 

other channel.  EIT Food has no obligation to provide clarification.  

5.5  Costs for preparing proposals 

No costs incurred by the tenderer in preparing and submitting the proposal are reimbursable. All such costs 

must be borne by the tenderer.  

5.6  Clarification related to the submitted proposals 

After submission of the proposals, they shall be checked if they satisfy all the formal requirements set out 

in the proposal. Where information or documentation submitted by the tenderers are or appears to be 

incomplete or erroneous or where specific documents are missing, EIT Food may request the tenderer 

concerned to submit, supplement, clarify or complete the relevant information or documentation within 

an appropriate time limit.   

5.7  Negotiation about the submitted proposal 

After checking the administrative compliance of the tenderers, EIT Food reserves the right to negotiate the 

contract terms with the tenderers. In this negotiation EIT Food may ask all tenderers to adjust the proposal 

or specific sections of the proposal within an appropriate time limit. In case of negotiation, EIT Food shall 

provide further information about the proceedings and timing.   

mailto:procurement@eitfood.eu


14 

5.8  Evaluation of proposals 

The quality of each proposal will be evaluated in accordance with the below-mentioned award criteria. 

The award criteria will be examined in accordance with the requested services indicated in Appendices 1, 

2, 3 and 4 of this RFP.  

Award criteria:  

1. Relevant experience and competences of the tenderers.   

2. Availability in the critical period (July to December 2020)  

3. Experience in working with multi-national entities and / or organisations that are recipients of 

public funding with societal and sustainable goals  

4. Experience working with global organisations with purpose-led missions to drive change and 

societal impact (public good)  

5. Experience in providing support to global matrix organisations  

6. Methodology and suitability to the mission based on the proposal  

7. Clear added value in the additional work package proposals submitted in the appendices to 

achieve best outcome 

8. Price or total cost (see also 5.10): EIT Food will review the proposals based on both price and 

quality with an overarching objective to achieve best value for money  

The outcome of the award procedure will be communicated in writing (via e-mail) to the successful and 

unsuccessful proposers.  

5.9  Signature of contract 

The outcome of this RFP will be to conclude a single-supplier framework agreement, with one or several 

agencies, for the remainder of 2020 (from date of signature until 31 December 2020, following EIT’s funding 

cycle and grant agreement for calendar year 2020), with the possibility to extend for 1 year, up to a 

maximum of 3 times (until 2023). 

The Contract will follow the EIT Food contract template (please refer to Appendix 6). This is currently a 

draft, the final version could be different from this.  

Within 5 days of receipt of the Contract from EIT Food, the winning tenderer shall sign and date the 

Contract and return it to EIT Food. Upon receipt, EIT Food shall countersign and return one signed copy of 

the Contract to the winning tenderer.   

5.10  Reward and terms of invoicing and payment 

The services will be rewarded according to the agreed price stated in the offer. Prices cannot change during 

the total duration of the framework agreement and can only be indexed on an annual basis based on the 

consumer price index, for the first time on the first anniversary of the framework agreement. 
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Payment is upon completion of services within 30 days upon receiving invoice and acceptance of services 

by EIT Food. The schedule of payments will be established in line with the agreed timeframe and expected 

deliverables.  

5.11  Cancellation of the proposal procedure 

In the event of cancellation of the procurement procedure, EIT Food will notify tenderers of the 

cancellation. In no event shall EIT Food be liable for any damages whatsoever including, without limitation, 

damages for loss of profits, in any way connected with the cancellation of a proposal procedure, even if EIT 

Food has been advised of the possibility of damages.   

5.12  Ethics clause / Corruptive practices 

EIT Food reserves the right to suspend or cancel the procedure, where the award procedure proves to have 

been subject to substantial errors, irregularities or fraud. If substantial errors, irregularities or fraud are 

discovered after the award of the Contract, EIT Food may refrain from concluding the Contract. 

The tenderer shall take all measures to prevent any situation where the impartial and objective 

implementation of the Contract is compromised for reasons involving economic interest, political or 

national affinity, family or emotional ties or any other shared interest (‘conflict of interests’). The tenderer 

should immediately inform EIT Food if there is any change in the above circumstances at any stage during 

the implementation of the tasks. 

5.13  Appeals / complaints 

Tenderers believing that they have been harmed by an error or irregularity during the award process may 

file a complaint. Appeals should be addressed to EIT Food. The tenderers have 10 calendar days to file their 

complaints from the dispatch of the award notification e-mail. 
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6.  FORMAT OF PROPOSAL 
Detailed offers should not exceed 15 pages.   

The tender is to be submitted in the format in Appendices 1, 2, 3 and 4 with supporting documentation as 

necessary for Appendix 1.  

1. Where supporting documentation is attached in response to Appendix 1 it should be clearly 

indicated and cross referenced.  

 

2. Documents to be included in tender submission:  

• Answers to Appendix 1,2, 3 and 4 in format presented in this RFP document:  

o Printed, signed and scanned version.  

o Easy to cut and paste version (MS Word suggested).  

• Filled out pricing template with work packages (appendices 2, 3 and 4)  

• Other information you may find relevant.  

 

3. Sections of the tender should not be left blank. Sections should be clearly marked “Not 

applicable” if they do not apply to the service for which you are tendering.  

Manner of Submission: Electronic Submission of Proposal to: procurement@eitfood.eu 

Please indicate the reference number of this tender in the main cover of your submission and the name 

of your company. Proposals should be submitted to the designated email address by the date and time of 

the deadline provided in 5.2 

• Language of proposal: English  

• Proposal Currency: Euro  

Any incomplete proposal will be automatically deemed ineligible.  

Responses should be concise and clear. The tenderer’s proposal will be incorporated into any contract that 

results from this procedure. Tenderers are, therefore, cautioned not to make claims or statements that 

they are not prepared to commit to contractually. Subsequent modifications and counter-proposals, if 

applicable, shall also become an integral part of any resulting contract.   

The tenderer confirms that the individual submitting the natural or legal entity’s proposal is duly authorized 

to bind its entity to the proposal as submitted. The tenderer also confirms that it has read the instructions 

to tenderers and has the experience, skills and resources to perform, according to conditions set forth in 

this proposal and the tenderers’ proposal.   
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Appendix 1: General Requirements 
Tenderers are asked to be as succinct and concise in their responses in this section. Please limit the 

information to a maximum of 15 pages.  

1.1  Tenderer information 

  

Name of Tenderer:    

Postal Address:   

Name of main contact:   

Contact’s job title:   

Tel number:   

Email:   

1.2  Organisation 

 

1. Scope of Work  Clear indication of what requested services from the scope of work the party is bidding for  

2. Approach of Work  Clear description of methodology and approach undertaken by the bidder in executing the work, 

ways of working with clients, processes…  

3. Parties involved  Describe party/parties involved and their role  

4. Relevant experience  Showcase previous clients and show their work. Only relevant previous work to this scope of work to 

be included in this section. List two previous/current clients that can be approached for references.  
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5. Media ecosystem  When bidding for the Media/Influencers/public relations work, make clear how your approach can 

tie in local media ecosystem  

6. Experience in driving 

change and societal 

impact  

Bring forward your experience in previous work in driving change and societal impact  

7. Result measurement  Introduce a system to measure the results of your work  

8. Your business values  Bring forward the impact of your business practices on your workers, customers, suppliers, 

community, and the environment.  

9. Team composition  Profiles of the team assigned to be included. Team members must have 

minimum 5 years’ experience in the relevant areas of the Scope of work stated in the TOR  

10. Budget  Include a budget prognosis that includes the division of the total budget over your different cost 

items (eg. staffing, media buying, campaign development etc.) and provide the breakdown per hour 

by filling in the tables in the appendices.  

For potential activities beyond 2020 that are not part of appendices 2, 3 and 4 but could be part of a 

possible extension of the framework agreement, please include your general price list in the 

submitted proposal.  

All prices must be expressed in Eur, including any expenses. It will not be possible to charge 

expenses separately. The applicable VAT % and VAT regime shall be mentioned separately. 

11. Legal business 

registration   

The submitting bidder shall have legal business registration to conduct the services requested in the 

TOR and must attach to the copy of business registration. In case of consortium of parties, this 

requirement counts for all parties involved.  

12. Copy of financial 

statement 

The submitting bidder shall submit a copy of the financial statement of the last 2 years certified by 

public accountant. In case of consortium of parties, this requirement counts for all parties involved.  
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Appendix 2: PR & Media Strategy & 

Relations 
Tenderers can apply for all or some of the below listed Work Packages (WPs).  Please add to the list of 

WPs and proposed output as required/recommended by your experts so we have an idea of your services 

and prices.   

 

 

Work Packages  Proposed output  Hourly cost  Total cost for July-Dec 2020  Comments  

1 

Develop media 

relations strategy 

(3-year period)  

Including:   

- Implementation plan for Q3&Q4 of 2020  

- Coordination with the 4 EIT Food business areas (Education, 
Innovation, Business Creation and Innovation)  

 
Insert value-adding proposals for services needed to achieve 
the WP   

   

2 

Develop & 

manage media 

relations for EIT 

Food  

Including:   

- Build database of relevant media for EIT Food (tier 1-2-3) 
within the EIT Food CRM system).   

- Develop a strong relationship with certain key journalists as 
identified in the media strategy work  

- Set monthly coverage targets & achieve these  

- Act as the in-house media relations team to support 
business in engaging key media stakeholders  

- Generate interview opportunities, interview preparation 
including media brief & pre-interview training  

- Pitch the right stories from across the organisation to the 
right journalists (EIT Food covers education, business 
creation, innovation and public engagement)  

- Ensure relevant journalists attend EIT Food’s key activities & 
events  

 
Insert value-adding proposals for services needed to achieve 
the WP 

   

3 

Copywriting & 

management  

Including:  

- Develop the EIT Food media kit, elevator pitches, company 
backgrounders  

- Drafting of press releases, statements, talking points, 
translation (according to the strategy work)  

- Write & distribute Press Releases in coordination with the 
EIT Food communications team and relevant stakeholders 
across the business (e.g to gather quotes from senior 
managers or find the right data to feed into the story)  

 
Insert value-adding proposals for services needed to achieve 
the WP 

   

4 
Account 

management   

Including:     
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- Ongoing strategic guidance on when and how to distribute 
EIT Food news to the right media, when and where to 
advertise  

- Coordinating with the different EIT Food business areas & 
local teams to extract and curate the right 
stories/facts/data and pitch to the most relevant journalists 
for each of the 4 business areas & 5 regional offices.  

- Regular weekly progress and update calls/workshops with 
relevant EIT Food teams.  
 

Insert value-adding proposals for services needed to achieve 
the WP 

5 

Media Campaigns  Including:  

- Propose and implement campaigns to position EIT Food as 
the authority on development of consumer trust in the food 
system. Results of EIT Food’s flagship 
projects TrustTracker and Citizen Participation Forum are a 
qualitative and quantitative research (annual, across 
Europe) of the development of consumer trust in Food in 
Europe. It will therefore be important to drive interest in 
and knowledge of the research and report. Future aim: 
when media and organisations talk about consumer trust in 
food, they use results/data from our research to validate 
their points. Note that, if possible, these campaigns should 
be batch-created to cover the remainder of 2020 and 
throughout 2021.  

 
Insert value-adding proposals for services needed to achieve 
the WP 

   

6 

Tracking & 

reporting  

Including:   

- Tracking and reporting on media activity, benchmarking and 
showcasing how the media strategy is helping EIT Food 
appear in more tier 1, 2 and 3 media  

 
Insert value-adding proposals for services needed to achieve 
the WP 

   

7 

Insert value-

adding proposals 

for services 

needed to achieve 

the WP 

Insert value-adding proposals for services needed to achieve 
the WP 
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 Appendix 3: Brand Management 
Tenderers can apply for all or some of the below listed Work Packages (WPs).  Please add to the list of 

WPs and proposed output as required/recommended by your experts so we have an idea of your services 

and prices.   

 

 Work Packages  Proposed output  Hourly cost  Total cost for July-Dec 2020  Comments  

1 

Branding Including:   

- Overarching 3-year brand articulation and growth strategy  

- Internal communication brand strategy that activates 
colleagues and partners to becoming EIT Food brand 
ambassadors  

- Clear guidelines and playbooks on how functional brands 
and regional activity support and are directed by the central 
strategy  

- Establish and embed brand purpose, values, promises, 
positioning, and identity into our organisation across 4 
business areas and 5 regional offices  

 

- Insert value-adding proposals for services needed to achieve 
the WP 

   

2 

Account 

Management   

Including:   

- Coordinating with the multiple teams to ensure this brand 
work is representative of the organisation as a whole and  is 
picked up by everyone across the matrix organisation.  

- Collaborate with the content & social team to ensure this 
brand work is in line with the development of content & 
social playbooks  

- Regular weekly progress and update calls/workshops with 
relevant EIT Food teams.  

 

- Insert value-adding proposals for services needed to achieve 
the WP 

   

3 

Develop/redefine 

EIT Food’s 

proposition & 

brand narrative  

Including:  

- Brand hierarchy for different business areas and regional 
offices  

 

- Insert value-adding proposals for services needed to achieve 
the WP 

   

4 

Messaging  Including:  

- Build a brand house for EIT Food (FoodUnfolded® umbrella 
vs EIT Food)  

- Draft EIT Food’s stance and messaging for each of EIT 
Food’s focus areas   

- Develop a reference document so that all EIT Food 
colleagues have our positioning and messaging as required 
in these areas  

- Review, update/redevelop and organise all existing brand & 
strategy assets in collaboration with the EIT Food business 
areas and local teams   
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- Insert value-adding proposals for services needed to achieve 
the WP 

5 

Brand growth 

strategy (3-year 

period)  

Including:  

- Develop & implement a brand activation plan in 
coordination with the corporate content team/agency  

 

- Insert value-adding proposals for services needed to achieve 
the WP 

   

6 

Brand guerilla 

campaigns  

Including:  

- Lay the groundwork for 1 or 2 big brand guerrilla campaigns 
to be run in Q4 of 2020 and ready to launch in Q1 of 
2021: high impact, high exposure in relevant regions and 
areas  

- Develop plan including an 18 months campaign calendar  

- Create visual assets so these are ready to use in Q4 of 2020 
and Q1 of 2021   

- Propose and implement campaign to position EIT Food as 
the authority on development of consumer trust in the food 
system. Results of EIT Food’s flagship 
projects TrustTracker and Citizen Participation Forum are a 
qualitative and quantitative research (annual, across 
Europe) of the development of consumer trust in Food in 
Europe. These activities will be important in underpinning 
our trusted brand reputation and will therefore require 
specific and focused brand activity. Note that, if possible, 
these campaigns should be batch-created to cover the 
remainder of 2020 and throughout 2021.  

 

- Insert value-adding proposals for services needed to achieve 
the WP 

   

7 

Insert value-

adding proposals 

for services 

needed to achieve 

the WP 

Insert value-adding proposals for services needed to achieve 
the WP 
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 Appendix 4: Digital Marketing 
Tenderers can apply for all or some of the below listed work packages (WPs).  Please add to the list of WPs 

and proposed output as required/recommended by your experts so we have an idea of your services and 

prices.   

 

 
Work Packages  Proposed output  Hourly 

cost  

Total cost for July-Dec 2020  Comments  

1 

Full creation & 

copywriting of 4-6 

key playbooks for 

content & social 

media  

Including:   
 

- Social media playbook:  
Guidelines on EIT Food community management, templates 
& best practices, social media policies for local teams, 
different business areas and project partners; “How to” 
guides for proper implementation of social media tracking & 
reporting, SEO guide…  
 

- Content & Website playbooks   
Briefs on how to write an article/blog, SEO guide, how to 
write Press releases, full style & tone guide, editorial guide for 
copywriters, podcast guides…  
 

- Ad playbook  
How to access & advertise on EIT Food’s channels, Correct 
set-up and tracking of paid advertising…   
 

- Partner guide + Supplier guide   
for colleagues and project partners communicating on behalf 
of EIT Food  
 

- Insert value-adding proposals for services needed 
to achieve the WP 

   

2 

Copywriting / 

multi-asset 

content for 

website  

Including:  

- blogs, articles, press releases,   

- infographics,   

- on-page widget creation,  

- Reactive support or campaign support  

- Batch-creation of evergreen multi-asset content to support 
branded campaigns through 2020, 2021 and beyond.  

 

- Insert value-adding proposals for services needed to 
achieve the WP  

   

3 

Toolkit hub  Including:  

- Development of a simple online hub to host these guides 
in a way that is easy to access by all stakeholders (internal 
and external)  

- UX and planning  

- Frontend development  

- Content upload & Management  
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- Insert value-adding proposals for services needed to 
achieve the WP 

4 

Branded content 

production  

Including:  

- Set-up, ideation and creation of quarterly 
themed/branded campaigns, to cover the remainder of 
2021 (minimum of 3) and throughout 2021, with a focus 
on batch-creation.  

 

- Insert value-adding proposals for services needed to 
achieve the WP 

   

5 

Account 
Management 
(ongoing content 
& social strategic 
support & 
consultancy + 
data reporting to 
show impact)  

Including:  

- weekly calls,   

- development of recommendations for action based on the 
data & reporting  

- monthly & quarterly analysis & report curation to share 
with whole organisation  

- creative guidance,   

- enquiry support (eg. Digital best practices)  

- project management & continuous monitoring to ensure 
budget compliance  

- orchestration of marketing activities for maximal 
communication effects  

 

- Insert value-adding proposals for services needed to 
achieve the WP 

   

6 

Annual strategy 

review:   

Including:   

- Deep-dive analysis,   

- full-review of the year,  

- full review of the insights,   

- evolving the strategy to include an updated 
implementation plan for 2021,   

- Exec deck summarising findings & recommendations 
  

- Insert value-adding proposals for services needed to 
achieve the WP 

   

7 

Social media 
weekly content 
creation & 
scheduling  

Including:  

- Bi-weekly inbox management for requests from colleagues 
& partners (some strategic guidance will be needed),   

- calendar creation & management in accordance with 
strategy,   

- Weekly updates on content & calendar copywriting & 
scheduling:   

- -3 LinkedIn posts/week  

- -3 FB posts/week  

- 14 Tweets/week (3 manual with tagging)  
 

- Insert value-adding proposals for services needed to 
achieve the WP 

   

8 

Social 

Media Community 

management & 

influencer 

outreach   

Including:  

- Weekly Influencer outreach/engagement from 
changemaker list  

- Derivation of multipliers from changemaker list,   

- Weekly responding to replies/comments  

- List management  
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- Insert value-adding proposals for services needed to 
achieve the WP 

9 

Social listening  Including:  

- set-up,   

- inclusion of EIT Food themes,   

- reactive content,   

- changemaker research,   

- trend analysis,  

- systems usage/training  

- weekly insights sharing to inform content calendar 
 

- Insert value-adding proposals for services needed to 
achieve the WP  

   

10 

Paid media 

management  

Including:  
Running digital marketing campaigns across most relevant 
channels (e.g. Fb, LinkedIn, Google, YouTube, Spotify, 

Apple…):  

- Development of clear media strategy for each campaign,   

- Setting up advertising,   

- Budget management,   

- Weekly updates,   

- Monthly paid reporting,   

- Tracking management & setting up of necessary 
UTMs/Pixels,   

- Paid administration,   

- Bid management,   

- Paid media consultancy,   

- Developing content campaigns and ideas / new format 
innovation updates,   

- Targeting research,   

- Advert bidding and performance management    
 

- Insert value-adding proposals for services needed to 
achieve the WP 

   

11 

Video/animation  Including:  

- Ongoing delivery of video or animation assets to support 
brand storytelling, thematic campaigns and web & social 
media content through 2020, 2021, and beyond. To 
include 6 themed videos that demonstrate EIT Food’s 
activities and impact across our key thematic areas.   

- A series of on-location videos explaining the stories of 
members of our startup community (7 videos). It 
is expected for the agency to take a guiding role here as 
the budget and activity will be led by our Business Creation 
team.  

 

- Insert value-adding proposals for services needed to 
achieve the WP 

   

12 

Content 

management   

Including:  

- Management contact point,  

- calendar creation and liaison,  

- planning & management,   

- production management activity (e.g contacting relevant 
stakeholders/experts, logistics, liaising between different 
departments, organising interviews etc.)  
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- Insert value-adding proposals for services needed to 
achieve the WP 

13 

Technical SEO 

Support:   

Including:  

- Full technical analysis of EIT Main website,  

- Technical recommendations  

- audit / bad link triage,   

- General Google and major search update reviews,   

- Crawl analysis, Load speeds, mobile optimisation and page 
efficiency monitoring  

 

- Insert value-adding proposals for services needed to 
achieve the WP 

   

14 

On page SEO 

Support:   

Including:  

- Keyword analysis and density checks,   

- Meta description evolution,   

- Key Landing Page Copy Reviews,   

- Keyword reports for future blog updates,  

- Page copy analysis and evolution,   

- H1, H2 and H3 Tag review and updates,   

- URL Checking and adaptation,   

- Page description monitoring and evolution,  

- Image tagging optimisation,   

- developer liaison and briefing,   

- Ongoing SEO check-ups & follow-up  
 

- Insert value-adding proposals for services needed to 
achieve the WP 

   

15 

Backlinking 

activity:   

Including:  

- Backlinking editorial support,   

- Link research and DA Analysis,   

- Analysis,   

- Link negotiation and agreement  
 

- Insert value-adding proposals for services needed to 
achieve the WP 
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 Appendix 5: Introduction to EIT 

Food 

5.1  European Institute of Innovation and Technology 

 

EIT Food, initiated and funded by the European Institute of Innovation and Technology (EIT), is Europe’s 

leading food innovation initiative. EIT is an EU body created by the European Union in 2008 to strengthen 

Europe’s ability to innovate. The EIT is an integral part of Horizon 2020, the EU’s Framework Programme 

for Research and Innovation.   

The Institute is a unique EU initiative that drives innovation across Europe by integrating business, 

education and research to find solutions to pressing global challenges.  

EIT supports the development of dynamic, long-term European partnerships among leading companies, 

research labs and higher education. These partnerships are called Innovation Communities and each is 

dedicated to finding solutions to a specific global challenge, from climate change and sustainable energy 

to healthy living and food. Bringing together more than 1,500 partners, the EIT is Europe’s largest 

innovation network; it connects the dots. EIT powers innovators and entrepreneurs across Europe to turn 

their best ideas into products, services, jobs and growth.  

Currently there are 8 such Innovation Communities. Each Innovation Community is an independent non-

for-profit organisation. EIT Food is the Innovation Community for Food.  
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5.2  EIT Food 

 

At EIT Food we are working to make the food system more sustainable, healthy and trusted.  

Our current food system is facing many challenges. Just to mention a few:   

• There are currently 800 million people undernourished globally (FA) 2019) and over 2 billion 

people overweight (WHO, 2018), with half of humankind expected to be overweight by 2030 

(McKinsey, 2014)  

• Food production accounts for 30% of global greenhouse gas emissions (UN, 2012)  

• We need to feed 10 billion people by 2050 9FAO, 2019)  

• Around one third of all food is wasted globally (FAO, 2019)  

• 70% of global freshwater withdrawals come from the food industry (FAO, 2016)  

• The expected 76% rise in the global appetite for meat and animal products could increase 

greenhouse gases by 80% by 2050 (UN 2012)  

As EIT Food, we believe that we are all responsible for, and connected to, the food that we eat, so we all 

need to work together to improve it. Our role is to bring all players together and guide and accelerate the 

innovation process that will transform the food system.    

EIT Food ecosystem  

EIT Food is - above all else - a network, and our excellence comes from our Partners. The initiative is 

made up of a consortium of key industry players (multinationals, nationals and SMEs), agrifood startups, 

research centres and universities from across Europe.  EIT Food unites 80 core & network partners and 

over 50 enterprising startups from 18 EU member states (academic and research institutions as well as 

businesses and non-profit organisations.)   

As well as our headquarter in Leuven, Belgium, we have five regional offices: Reading (UK), Freising 

(Germany), Madrid (Spain), Warsaw (Poland), and Leuven (Belgium). We also work with 11 hubs, which 

are local organisations that are a gateway for us in those countries. 
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Discover EIT Food and our network on our websites: www.eitfood.eu and www.foodunfolded.com    

 

http://www.eitfood.eu/
http://www.foodunfolded.com/
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Our objectives  

We need to future proof our food. It’s our vision is to develop the agrifood sector into a major strength 

for Europe by boosting competitiveness, growth and attractiveness of the European agrifod sector via 

radical innovation, new education approaches, guided entrepreneurship and public engagement. Our 

vision will be realised by integrating knowledge and expertise from industry, education and research and 

by engaging stakeholders from the entire agrifood value chain, including consumers.  

Success for EIT Food means we contribute to Societal Impact in Healthy Diets and Sustainable Food 

Systems. We believe the main focus areas, that will drive food systems transformation and deliver the 

highest impact on society, economy and/or environment are alternative proteins, sustainable agriculture 

and aquaculture, targeted nutrition, circular food systems and digital transformation of traceability. As 

such these are the focus areas in our strategy, next to consumer trust.  

EIT Food has set itself 6 strategic objectives (SO). Achieving these will bring a major transformation of the 

food system.  

1. Overcome low consumer trust - supporting European citizens in the transition towards a smart 

food system that is inclusive and reassuring  

2. Create consumer-valued food for healthier nutrition - enabling individuals to make informed and 

affordable personal nutrition choices  

3. Build a consumer-centric connected food system - developing a digital food supply network with 

consumers and industry as equal partners  

4. Enhance sustainability through resource stewardship - developing solutions to transform the 

traditional ‘produce-use-dispose’ model into a circular bio-economy  

5. Educate to engage, innovate and advance - providing ‘food system’ skills for students, 

entrepreneurs and professionals through advanced training programmes  

6. Catalyse food entrepreneurship and innovation - fostering innovation at all stages of business 

creation  

We will achieve them by:  

• Creating and scaling-up- agrifood startups to deliver new food innovations and businesses  

• Developing talents and leaders to transform the food system  

• Launching new innovative products, ingredients and solutions to deliver healthier and more 

sustainable food  

• Engaging the public so they can become the agents of change in the food system.  

Portfolio  

As indicated earlier, we are building an inclusive and innovative community where the public is actively 

involved. This community works together on a portfolio of over 50 innovative projects that are 

implemented by our partners in the area of innovation, education, entrepreneurship and public 

engagement. Some examples of the activities and programmes EIT Food are working on to tackle the 

challenges:  
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• Our RisingFoodStars Association is a disruptive community for entrepreneurs allowing impactful 

scaleups to work together with corporates and academia to solve important problems affecting 

the food sector.  

• The EIT Food TrustTracker® will survey 147k people by 2024 to measure consumer confidence in 

the entire agrifood sector over time  

• Our FoodUnfolded® platform is an interactive platform demonstrating the positive side of 

technology to consumers and creating an open and honest dialogue on food between people, 

startups and industry  

• Our online courses are helping people improve their understanding of the food system, how 

food is made and how to make better health and dietary choices  

• Our innovation projects are making food safer and more transparent by improving the tracking & 

tracing of food products and building devices to assess the freshness, nutritional value and 

identity of foods throughout the value chain.  

• Our Business Creation activities such as EIT FAN, Seedbed, Innovation Prizes, provide 

mentorship, financing and guidance for innovative impactful agrifood entrepreneurs from 

launching an idea to accelerating registered startups and scaling high-potential mature scaleups.   

• Our Education activities provide a range of activities developed with leading higher education 

institutions and food companies to help current and future students as well as professionals who 

want to launch or develop their career pathway in the agrifood sector: from summer schools, 

internship opportunities to dedicated Master and PhD progammes.   
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Appendix 6: Framework Contract 

template 
FRAMEWORK SERVICES CONTRACT 

 
 
This Framework Services Contract (the "Contract") is entered into by and between 
 

[FRAMEWORK CONTRACTOR NAME], [COMPANY ADDRESS] and registered under the number 

[COMPANY OFFICIAL REGISTRATION NUMBER] (hereinafter “Contractor”) 

And 
 

EIT Food ivzw, Ubicenter A, Philipssite 5 (bus 34), 3001 Heverlee (hereinafter "EIT Food”),  herein 
represented by Andy Zynga, CEO and Charlotte Knowles, COO. 

 

 
WITNESSETH: 
 
WHEREAS, EIT Food may require that Contractor provides certain services ("Services") as further 

defined in the proposal that will be attached in Annex to this contract; 
 

WHEREAS, Contractor agrees to perform such Services, all upon the terms and subject to the 
conditions set forth in this Contract. 

 
NOW, THEREFORE, the Parties agree as follows: 
 
1.0 DEFINITIONS 
 
The following terms used in this Contract shall have the meaning as set forth hereafter: 
 
1.1 "KIC Partners'' shall mean collectively the Core Partners of EIT Food or Associates, as further 

described and defined in the Statutes and By-Laws of EIT Food. For the purpose of this Contract, the 

term KIC Partners shall also be deemed to include the Linked Third Parties as further described and 

defined in the Statutes and By-Laws of EIT Food. 

 
1.2 "Services" shall mean the work or services purchased by EIT Food and provided by 
Contractor , as described in the tender specifications and the Contractor’s proposal or 

subsequent  statements of work. 

 
Reference is also made to the definitions of the Statutes and the By-Laws of EIT Food. 

 
2.0 SCOPE OF CONTRACT AND SERVICES 
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2.1 This Contract applies to all Services to be rendered by the Contractor to EIT Food as further 

described in the tender specifications and the Contractor’s proposal (work packages number x, y, and z) or as agreed 

upon between EIT Food and the Contractor in a specific statement of work which will provide the detailed 

arrangements for the Services to be rendered thereunder in accordance with the conditions of this 

Framework Services Agreement. 
 

2.2 This Contract does not grant to EIT Food the exclusive right or privilege to purchase Services, 

nor does it restrict EIT Food from using similar services or purchasing similar services from third 

parties. lt is agreed that EIT Food may contract with other service providers for the procurement of 

comparable services and the Contractor may sell services to third parties.  

 

2.3 The relationship of the Parties under this Contract shall at all times be one of independent 

contractors. Neither Party shall have any authority to assume or create obligations on behalf of the 

other except as provided in this Contract, nor take any action that has the effect of creating the 

appearance of such Party having such authority. Nothing in this Contract shall be deemed or 

construed by the Parties or any third party as creating the relationship of principal and agent, 

franchisor and franchisee, partnership or of a joint venture, it being understood and agreed that no 

provision contained herein, and no act of the Parties, shall be deemed to create any relationship 

between the Parties other than the relationship of independent contractor. 

 

2.4 Neither Party is, or shall hold itself out to be, זhe representative of the other Party, 

unless a specific power of attorney is signed on behalf of EIT Food to represent EIT Food for tax 

purposes. 

 
3.0 TERM 
 
3.1. This Contract will be effective as of the date the last party signs, and has a duration from date of 
signature until 31 December 2020 (“Initial Term”). 
 
3.2. The contract may be extended by subsequent one year periods, with a maximum contract 
duration of 4 years. 
 
4.0 PERFORMANCE OF THE SERVICES – REPORTING  
 
4.1 Contractor shall perform the Services in a professional manner in accordance with the 

sector standards. Contractor shall perform the Services in an amount corresponding to the 

quantity as indicated in the specific request for services. 

 
4.2 EIT Food may, at any time during the progress of the Services, require additions, 

deductions or deviations (all  hereinafter referred to  as a “Change”) of  the Services. All Change 

request must be in writing, include any agreed upon price or schedule changes, and signed by an 

authorised representative of each Party. 

 
4.3 Contractor shall comply with all reasonable guidelines provided by EIT Food for the 

implementation of services described in the specific request for services. 

 
4.4 Submission by the Contractor of all deliverables indicated in the statement of work/specific 
contract shall be considered as the Contractor’s report of services rendered.  



35 

 
 
5.0 PRICE, PAYMENT AND TAXES 

 
5.1 Fees and other compensation 
 
5.1.1 The prices for the services are determined in the Contractor’s proposal for the work package(s) 
that are object of this contract. 
 

5.2 Payment 

 

5.2.1 Contractor will render the invoices for the Services performed following the 

conditions in the tender specifications 

 

5.2.2 EIT Food shall make payment of a correct and undisputed invoice within thirty (30) 
days from the receipt of the invoice.. 

 

5.2.3 Invoices shall be paid electronically by EIT Food to the banking institution/account 
number provided by Contractor. In the event of a change of banking institutions and/or account 
numbers, Contractor shall provide the applicable EIT Food thirty (30) days prior written notice. 
 
5.3 Taxes 

5.3.1 Contractor shall take all necessary measures to comply with tax laws and regulations of each 

country in which it operates for the performance of this Contract. 

 
5.3.2 Except as otherwise provided in this Contract, all duties, taxes and social insurance 

contributions ("Taxes") arising out of or in connection with Contractor's performance under this 

Contract will be paid by Contractor. Contractor shall be responsible for all other taxes. Contractor 

shall be solely liable for Taxes based on Contractor's net or gross income Contractor shall indemnify 

and hold EIT Food harmless from its failure to make payment of such Taxes. 

 
5.3.3 The prices set forth in this contract do not include any VAT or sales tax or any other 

analogous tax in any relevant jurisdiction (“Transfer Taxes”) and are inclusive of any other taxes, 

custom duties, levies and similar charges. 

 
5.3.4 EIT Food shall be responsible for any applicable sales taxes ("Transfer Taxes") with respect 

to the prices paid for the Services and shall reimburse Contractor for any such Transfer Taxes paid by 

Contractor on EIT Food behalf. Contractor will not charge an otherwise applicable Transfer Tax if the 

Services are exempt from Transfer Tax. 

 
 

6.0 WARRANTY, TIMELY PERFORMANCE, LJMITATION OF LIABILITY and GENERAL INDEMNITY 
 
6.1 Warranty 
 

Contractor warrants that all Services will be performed in a diligent, workman-like and professional 

manner, in compliance with industry standards, and in accordance with all specifications and/or 

documentation described in the statements o  work or as otherwise agreed. 
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6.2 Timely Performance 

 
If the Contractor has knowledge that anything has prevented or may prevent or threaten to prevent 

the timely performance of the Services under this Contract, the Contractor shall promptly notify EIT 

Food and include all relevant information concerning the delay or potential delay. 
 
6.3 Limitation of Liability 
 

6.3.1 To the maximum extent permitted by law, and except as otherwise provided in this Contract, 

under no circumstances and under no legal theory, whether in tort (including negligence) contract 

or otherwise, shall either Contractor or EIT Food be liable to the other for any special indirect, 

punitive, incidental or consequential damages incurred by the other resulting from or arising out of 

or in connection with this Contract and/or a specific request for services, even if a Party has been 

informed of the possibility of those damages. The liability of EIT Food shall in any case be limited to 

the amounts payable under the specific statement of work/specific contract. 

 

6.3.2 The limitations of liability set forth in section 6.3.1 shall not apply to: (I) either party's 

obligations to the other as they relate to a breach of the following sections: confidential information, 

and/or (II) claims or damages related to bodily injury (including death) or loss of or damage to 

property and/or (III) claims or damages resulting from fraud or gross negligence 

 
6.4 General Indemnity 
 
The Contractor will indemnify, defend and hold harmless EIT Food, its employees, agents, and 

the KIC Partners from any losses, damages, claims and expenses (including court costs and 

reasonable attorney's fees) that arise out of or result from: (1) injuries or death to persons or 

damage to property, including theft, in any way arising out of or relating to the Services, or any 

person or deliverable furnished by Contractor except to the extent directly caused by the 

negligence or wilful misconduct of EIT Food; (2) assertions under workers' compensation or 

similar social insurance claims made by persons furnished by  Contractor; or (3) Contractor's 

breach of any obligations under the following clauses: Taxes, Intellectual Property Rights. 

 
7.0 IN TELLECTUAL PROPERTY 
 
7.1 Subject to any rights of any third party and to any rights of Contractor arising otherwise than 

in connection with the Contract, all Intellectual Property Rights in material generated by the 

Contractor specifically for EIT Food in providing the Services shall vest in EIT Food. Contractor shall 

waive all rights relating to such material and shall not reproduce, publish or supply any such material 

to any third party without EIT Food's prior written approval. Contractor hereby grants to EIT 

Food  an irrevocable, perpetual, non-exclusive, worldwide and free of charge license, with the right 

to sub-license to the KIC Partners, to any intellectual property of Contractor that is reasonably 

required by EIT Food to use the material generated by Contractor for EIT Food. 

 
7.2 Nothing herein shall prevent Contractor from using any techniques, ideas or know-how 

gained during the performance of this Contract in the furtherance of its normal business, to the 

extent that this does not relate to an infringement by Contractor of any intellectual Property 
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Rights of EIT Food and any of the KIC Partners and is not subject to the confidentiality obligation 

between the Parties. 

 
8.0 LEGAL REQUIREMENTS - GDPR 
 
8.1 Contractor shall at all times during the term of this Contract comply with all the legal 

requirements pertaining to its professional activities. EIT Food may request Contractor to 

provide proof of such compliance. 

 

 8.2 Processing personal data in the event Contractor qualifies as a processor as referred to in 

the General Data Protection Regulation while Contractor processes personal data for EIT Food 

during the Contract, the Contractor guarantees the application of appropriate technical and 

organizational measures for the processing to meet the requirements of the General Data 

Protection Regulation and the protection of the data subjects. Contractor shall process personal 

data exclusively based on written instructions from EIT Food, except for deviating legal 

prescriptions. 

 
9.0 GENERAL 
 
9.1 Termination and Cancellation other than for the initial term 
 

9.1.1 EIT Food or Contractor may terminate this Contract or a EIT Food or Contractor may cancel 

the applicable statement of work/specific contract in the event the other Party breaches any 

material term or condition and where such breach remains uncured for more than ten (10) days 

after the breaching Party is provided written notice of such breach. 

 

9.1.2 EIT Food or Contractor may terminate this Contract or cancel the applicable statement of 
work/specific contract by written notice to the other Party if a proceeding is commenced against the other 
Party under any bankruptcy code and such proceeding has not been discharged, dismissed or terminated 
within thirty (30) days of its commencement. 
 
9.1.3 Upon expiration or termination of this Contract or cancellation of a statement of 

work/specific contract, Contractor shall cease performance of all Services. EIT Food liability shall be 

limited to payment of the amount due for Services provided up to and including the date of expiration, 

termination or cancellation. 

 
9.2 Confidential information 
 
9.2.1 “Confidential Information” means any information disclosed by one Party ("Disclosing 

Party") to the other Party ("Receiving Party") under this Contract (i) that is clearly marked as 

proprietary and/or confidential when disclosed or, (ii) from which the confidentiality and proprietary 

nature can be reasonably interfered under the circumstances. The terms and conditions of this 
Contract are confidential to both Parties. 

 
9.2.2 The Receiving Party shall (a) only use Confidential information to exercise its rights and fulfill 

its obligations under this Contract; and (b) maintain the confidentiality of Confidential Information 

and not disclose Confidential Information to any third party. 
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9.2.3 The Receiving Party's obligation of confidentiality and restriction on use shall not apply to 

information deemed Confidential Information by the Disclosing Party to the extent that the Receiving 

Party can reasonably demonstrate that the information was: (i) known to the Receiving Party before 

receipt from the Disclosing Party under this Contract without restriction on use or disclosure or a 

breach of this Contract at the time of disclosure; (ii) generally available to the public without any 

breach of this Contract; or (iii) was independently developed by the Receiving Party without tוse of 

the disclosed Confidential information. 

 
9.2.4 Where the Receiving Party is obliged to disclose the Confidential Information, in whole or in 

parז, in order to comply with a court order, a verdict, an administrative act or a statutory requirement, 
the Receiving Party shall notify the Disclosing Party thereof without delay and in advance of such 
disclosure and shall support the Disclosing Party in defending against the requirement for disclosure 
or seeking further protection of such confidential information. 
 
9.2.5 ln accordance with Disclosing Party's written instructions, Receiving Party will, at its own 

expense, destroy (and certify in writing such destruction) or return the original and any copies of 
Confidential Information. The Disclosing Party shall only provide such Disclosing Party’s own or a 
third party' s Confidential Information where such Disclosing Party has the right to do so. 
 
9.3 Publicity 
 
Neither Party shall use the other Party's name or disclose the existence of this Contract in any 

advertisement, sales promotion, press releases and/or other publicity matters without the prior 

written consent of the other Party. 

 
9.4 Insurance 
 
Contractor will provide EIT Food, upon request, certificates or proof of insurance that are sufficient 

to cover the obligations of Contractor under this Contract. 

 
9.5 Notices 
 

Any notice or demand described in this Contract or required by law must be in writing and must be 
communicated by confirmed facsimile, certified or registered mail, overnight mail or personal 
delivery addressed as follows: 
 

EIT Food ivzw, Ubicenter A, Philipssite 5 (box 34), B – 3001 Heverlee (hereinafter "EIT Food").  

 

[COMPANY NAME], [COMPANY’S ADDRESS] (hereinafter "the Contractor"). 

 
The effective date of a notice will be (I) five (5) days following the date mailed for certified or 

registered letters, (II) two (2) days following the date for overnight letters, or (III) when delivered, if 

in person. The above addresses may be changed at any time by giving prompt, written notice as 

provided above. 

 
9.6 Settlement of Disputes 
 
In the event of a dispute ensuing from the interpretation or the performance of this Contract, the 
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Parties undertake to initially seek a friendly solution. If such solution cannot be reached, the dispute 
will be for the exclusive competence of courts of Leuven. 
 
9.7 Choice of Law 

 
This Contract will be governed by the laws of Belgium, excluding its choice of law principles and the 
United Nations Convention on Contracts for the International Sale of Goods. 
 
9.8 Assignment 
 
Neither Party will assign this Contract, in whole or part, without prior written consent of the other 
Party, such consent not to be unreasonably withheld. 
 
9.9 Waiver 
 
A Party's failure to enforce any right or remedy available under this Contract or a specific request for 
services will not constitute a waiver of that right or remedy. 

 
9.10 Severability 

 
lf any of the provisions of this Contract and/or a specific request for services is held to be invalid or 

unenforceable by a court of competent jurisdiction, this Contract, specific request for services, and other 

Annexes will be construed as if it did not contain the invalid or unenforceable provision(s). 

 
9.11 Survival 

 
All rights and obligations of the Parties, which by their nature would continue beyond termination, 
cancellation or expiration of this Contract and/or a specific request for services will survive. 

 
9.12 Order of precedence 

 
The Annexes, referenced herein are an integral part of this Contract. To the extent there is a conflict 
between this Contract and a specific request for services, this Contract first, then the specific request 
for services will take precedence and govern. 

 
9.13 English Language 
 
The Parties acknowledge that the terms and conditions of this Contract are written in the English 

language and that it is the intent of the Parties that the English translation shall always apply. 

Contractor confirms that Contractor understands English. 

9.14 Entire Contract 

This is the Parties' entire Contract as to the Services and it supersedes all prior Contracts, proposals, 

communications and understandings, whether written or oral. This Contract can only be amended 
with a writing signed by authorised representatives of both Parties. Ail provisions on Contractor's 
forms are deemed deleted. 

 

9.15 Conditions from the Contracts with the funding authority EIT 
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Contractor acknowledges that EIT Food has entered and will enter in the future into binding 

Contracts with the funding authority EIT, the European Institute of lnnovation and Technology. 

Contractor commits to do everything that is necessary in order to enable EIT Food to comply with its 

obligations resulting from these Contracts with the funding authority EIT. More in particular, the 

Contractor acknowledges and agrees that the EIT, the Commission, the European Court of Auditors 

(ECA) and the European Anti-Fraud Office (OLAF) can exercise certain verification and auditing rights 

also towards the Contractor. 

 
Done in two original copies, one for each Party. 
 
EIT FOOD [FRAMEWORK CONTRACTOR 
NAME] 
 
By: By 
Title:  Title 
 
Signature Signature 
 
 
 
Date Date 
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